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Printed Circulation:
55,000 copies Your contact:

Publisher:
DoldeMedien Verlag GmbH
Postwiesenstr. 5 A
70327 Stuttgart
Tel: +49 (0)711 / 1 34 66-90
Fax: +49 (0)711 / 1 34 66-96
Internet: www.doldemedien.de

Advertisement Manager:
Sylke Wohlschiess
Tel: +49 (0)711 / 1 34 66-92
wohlschiess@doldemedien.de

Advertisement Consulting:
Martin Mowitz
Tel: +49 (0)711 / 1 34 66-97
mowitz@doldemedien.de

 Roland Trotzko
Tel: +49 (0)711 / 1 34 66-95
trotzko@doldemedien.de

Backoffi ce/Printing Material
Claudia Balders
Tel: +49 (0)711 / 1 34 66-91
balders@doldemedien.de

Banking Details:
Untertürkheimer Volksbank
Account-No. 18 919 006, Sort Code 600 603 96
IBAN DE20600603960018919006 
BIC GENODES1UTV

Payment Terms:
For payments made within 7 days of the invoice 
date, a 2 % cash discount is granted. Payments 
within 14 days, net without deductions. A cash 
discount of 3 % is given for direct debit payments.

Frequency of Publication:
Monthly; on the second last Tuesday of the 
 previous month (see table on page 5).

Advertisement Rates and Discounts
Advertisement Rates and Sizes for pages and page 
fractions see table on page 4.
Advertisement Rates and Sizes for Business Ads

Price per mm in height in a single column:
black and white:  €  3.30
spot colour: €  3.90
4c: €  5.30
1 column wide: 43 mm 
2 columns wide: 90 mm
height: variable 
minimum height: 10 mm

Advertisement Rates and Sizes for Text Ads
commercial use per line: € 6.10
colour picture/photo: € 15
box number fee: € 10
The type style is chosen by the publisher; no 
logos, margins and free confi guration is allowed. 
Discounts for display ads will be transferred to 
text ads.

Advertisement Rate Card No. 18



3
3

Valid for issues 1-12/2011

Discount Table
For display ads placed within a 12 month con-
tract period beginning with the fi rst publication:

 By number of ads  By number of pages
3 or more  3 % 3 or more 5 %
6 or more  5 % 6 or more 10 %
9 or more  10 % 9 or more 15 %
12 or more  15 % 12 or more  20 %
24 or more  20 % 15 or more  22 %
   18 or more 23 %
   24 or more  25 %

Combination Discount
An additional 10 % is given per issue on placing  
a parallel ad in REISEMOBIL INTERNATIONAL.   
(maximum size difference 50 %).

Printing Documentation:
All ads must be sent to us in digital format in 
the form of a Print-PDF fi le per e-mail to 
druckunterlagen@doldemedien.de. 

For more detailed information see page 6.

Special Inserts
Crossword

1 x per issue, 2/1 page 4c: 
Price includes complete production: € 1,650
With a parallel crossword in REISEMOBIL 
INTERNATIONAL: 10% combination discount, no 
other discounts applicable. Agency commissi-
on is allowed. We will be pleased to send you 
detailed information concerning the transaction 
per e-mail.

Caravan Dealer’s List
Address entries for licensed caravan dealers 
include e-mail and internet addresses under the 
desired vehicle brand. Vehicle brands are arran-
ged in alphabetical order and within these brand 
names, the dealers are listed in postal order. 
Only available on a 12 issue basis (annual). 

No discounts, no agency commission. Price per 
brand and issue:
Address entry:  € 25
Optional company logo 
in black and white: € 10 (additional)

Front Page Booklet
We will be pleased to send you detailed information.

Bound Postcard Insert with Perforation
We will be pleased to send you detailed  information.

Booking orders for CD 
Euro 200,-/each started MB disc space
We will be pleased to send you detailed  information.

Online-Banner
fullsize-banner:  Euro 150,-/week
halfsize-banner:  Euro 100,-/week
For detailed online-ratecard please call
++49 (0) 711/13466-92 or check http://www.
doldemedien.de/_verlag/zeitschriften1.html

Loose, Bound and Glued-in Inserts
All prices for loose, bound and glued-in inserts 
are per thousand or part thereof and are only 
applicable to machine processable inserts. 
 Statutory VAT is added to the invoice. An addi-
tional charge is incurred for manual changes. 
No discounts available on loose, bound and 
glued-in inserts; agency commission is applicable. 
Subscription circulations incur postage (details 
given on enquiry). Partial circulation is possible in 
certain states or Nielsen Regions (not applica-
ble to ads with attached booklets or glued-in 
inserts!); Minimum circulation: 20,000 copies. 
Inserts may not contain advertisements or other 
paid elements of other companies.
We would be happy to send you more detailed 
technical information per e-mail. Please send a 
(rough) sample in time, in order for us to test 
machine processes.
Delivery – 8 days after the closing date of the 

issue free domicile to: H. Wennberg GmbH, 
Wareneingang Konradin Druck, Herrn Jerke, 
Steinbeisstr. 54-58, 71665 Vaihingen/Enz. Please 
read our  stacking specifi cations (this is sent with 
your order confi rmation).

Loose Inserts
Printed matter that is loosely inserted into the 
magazine.
up to 10 g: € 48
11 to 20 g: € 55
21 to 30 g: € 63
each additional gramme: € 0.70
Maximum size: 190 mm x 260 mm 
Minimum size: 105 mm x 148 mm (DIN A6)

Bound Inserts
A bound insert is printed matter that is attached 
and integrated into a magazine.
up to 10 g:  € 63
11 to 20 g:  € 72
21 to 30 g:  € 82
each additional gramme:  € 0.90
Delivery – folded and untrimmed. Trimmed size 
210 mm x 280. Untrimmed size and pre-folding 
on request.

Glued-in Inserts
Glued-in inserts are printed matter or objects 
that are pasted on to a 1/1 advertising page.  
Glued-in inserts are not possible on smaller 
sizes.
Postcard:  €  27
CD/DVD:  €  49
„Bank Card“ 
(plastic or rigid cardboard):  €  55
Booklet up to 10 g:  €  41
Booklet 11 to 20 g:  €  46
Booklet 21 to 30 g:  €  51
each additional gramme:  €  0.50

Further information on special inserts given on 
request.
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 Advertisement 
Sizes

 Advertisement 
Rates

The statutory VAT is added to the net value of the invoice. 
With 2/1 page size please heed the instructions concerning page layout (motif runs through the binding)! See detailed technical instructions on page 6. 
*Spot Colours can be made out of max. 2 of the European Scale colours: cyan, magenta, yellow.

Type Area Bleed Ads
Sizes/page (no trimming edge) (+5 mm for trimming)

fractions width mm x height mm width mm x height mm

2/1  395 x  252  420 x 280

1/1  184  x  252  210 x 280

3/4
vertical  137 x  252  150 x 280
lateral  184 x  184  210 x 203

1/2
vertical  90  x  252  103 x 280
lateral  184  x  124  210 x 140

1/4
1 column  43  x  252  55 x 280
2 columns  90  x  124 –
4 columns  184  x  60 –

1/8
1 column  43  x  124 –
2 columns  90  x  60 –
4 columns  184  x  30 –

1/16
vertical  43  x  60 –
lateral  90  x  30 –

1/8 Page
2 Columns

1/8 Page
1 Column

1/16 Page
Lateral

1/16 Page
Vertical

1/4 Page
4 Columns

1/8 Page
4 Columns

1/4 Page
2 Columns

1/4 Page
1 Column

1/2 Page
Lateral

1/2 Page
Vertical

3/4 Page
Lateral

3/4 Page
Vertical

1/1 Page /3/43/43/43/3/43/43/43/4 PPPPagePagePagePage /3/43/43/43/43/43/43/4 PPPPagePagePagePage /21/21/21/21/21/21/2 PPPPPagePagePagePage /21/21/21/21/21/21/21/2 PPPPagePagePagePage /1/41/41/41/41/41/41/4 PPagePagePagePagePagePage /41/41/41/41/41/41/4 PPPPPagePagePagePage /41/41/41/41/41/41/41/4 PPPPPagePagePagePage /81/81/81/81/81/81/8 PPPPPagePagePagePage /1/81/81/81/81/81/81/8 PPPagePagePagePagePage /1/81/81/81/81/81/81/8 PPPPagePagePagePage 1/16/1/161/161/161/161/161/16 PPPagPagPagPagPageeeee /1/161/161/161/161/161/161/16 PPPPagPagPagPageeee

print space trim size

Basic Prices
Sizes/page
fractions Black & White Spot Colours* 4c

2/1 € 6,180 € 7,420 € 10,080

1/1 € 3,090 € 3,710 € 5,040

3/4
vertical

€ 2,320 € 2,785 € 3,780
lateral

1/2
vertical

€ 1,545 € 1,855 € 2,520
lateral

1/4
1 column

€ 775 € 930 € 1,2602 columns
4 columns

1/8
1 column

€ 390 € 465 € 6302 columns
4 columns

1/16
vertical

€ 195 € 230 € 315
lateral
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Praxis
Zelt-Neuheit

Die Zeit war reif für Verän-
derungen. Gemeinsam mit Pro-

fessor Johannes Uhlmann ini-
tiierte Vorzelthersteller dwt 

einen Workshop an der 
Technischen Universität 

Dresden.  Die Aufga-
benstellung an die 
Studenten war, be-
währte Ansprüche 
der Luxusklasse 
in eine moderne 
Formensprache 
zu übersetzen.

„Dabei wur-
de überlegt“, so 
dwt-Mitinhaber 

Dieter Winneknecht, „wie sich 
Vorzelte noch zweckdienlicher 
und optisch aufregender ge-
stalten lassen.“

Die Studenten gingen ans 
Werk. Aus vielen interessanten 
Ansätzen wählte der Baunataler 
Hersteller das Modell Curve, 
entworfen von der Designerin 
Linda Bastian. 

Das Produkt ist eine Klasse 
für sich. Mit seiner runden Form 
und knalligen Farben bringt es 
frischen Wind in die Camping-
welt. Einem Wintergarten gleich, 
ist es ringsherum mit großen 
Fensterflächen versehen. 

Was waren die wichtigs-
ten Kriterien? Linda Bastian 
erläutert: „Abweichend von 
der typischen Hausform vieler 
Vorzelte erschien mir die  run-
de Form dynamischer,  mo-
derner und stimmiger zum 
Thema Reisecamping. Hinzu 
kam der unkomplizierte  und 
rasche Zeltaufbau.“ Besonders 
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Die Curve gekriegt
Die Designstudie ‚Curve’ ist das Ergebnis einer intensiven Zusammen-

arbeit von Vorzelthersteller dwt und der TU Dresden. 

Die einsetzbaren 
Klappen vor den 
großen Fenster-
fl ächen spenden 
Schatten und 
schützen den 
Camper vor 
neugierigen 
Blicken.

 Issue Publication Date Closing Date

01/2011 21. December 2010 29. November 2010

02/2011 18. January 2011 22. December 2010

03/2011 22. February 2011 31. January 2011

04/2011 22. March 2011 28. February 2011

05/2011 19. April 2011 28. March 2011

06/2011 24. May 2011 02. May 2011

07/2011 21. June 2011 30. May 2011

08/2011 26. July 2011 04. July 2011

09/2011 23. August 2011 01. August 2011

10/2011 20. September 2011 29. August 2011

11/2011 25. October 2011 30. September 2011

12/2011 22. November 2011 31. October 2011

01/2012 20. December 2011 28. November 2011

Dates 2011
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Colour Advertisements: European Scale DIN 16539.

If the primary colour black is not used in the 
colour advertisements, this does not affect the 
cost calculation. Special colours or shades which 
cannot be created out of the basic colour range 
will be separately calculated (details given on 
request). Slight variations in shade may occur 
within normal tolerances of the printing process. 
Discounts are given on additional colours.

Advertisement Types: Differences are made bet-
ween print space ads and trimmed ads (or also 
bleed advertisements and trimmed). Print space 
ads do not come in contact with the edges of the 
page, but are placed in varying size within the 
print space. Trimmed ads on the other hand touch 
one or more edges of a page and therefore need 5 
mm on all sides for trimming. This is technically 
defi ned due to the fact that the magazine is trim-
med to its fi nal size after the printing process is 
complete.

Print Space Ads: For all advertisement sizes 
please see the table on page 4. When designing 
your advertisement, you may use your preferred 
size to its full extent. Do not add bleed space.

Trimmed Ads: An additional 5 mm should be ad-
ded to each side of a trimmed ad, whether it 
touches an edge or the binding. This is to com-
pensate for the trimming process. Important con-
tents should be kept 10 mm away from the 
 trimming edge. 

Bleed Ads: Ads that run through double pages 
must have a special layout. The visual restriction 
arises due to the bend in the magazine at the 
binding: a section of the motif is absorbed into 
the binding. This must be taken into conside-
ration when designing and choosing the layout 
of your advertisement. It is very important to 
remember that there has to be a 3 mm repetition 
of the motif (motif overlap) per page, i.e. if there 
is the possibility that a picture runs through the 
binding, it has to be placed 3 mm away from the  
binding, while at the same time leaving no white 
edge along the inside edge. In addition to this, 
the usual 5 mm trimming edge must also remain 
the same. Text that runs through the binding 
must also be separated by 3 mm along the inside 
edge. Both sides of a double page advertisement 
must be sent as single pages. 

Please remember that all other relevant ad com-
ponents must be placed 10 mm away from bin-
ding and the edges. 
You will appreciate that the publisher cannot and 
may not correct sent data without authority.

If you wish to use the same advertisement in 
several different magazines (they generally have 
slight variations in sizes), then the smallest ad-
vertisement size for the magazine in question is 
applicable to the size of your ad. The majority 
of motifs can be easily enlarged, however, when 
reducing the ad there is a risk that relevant ad 
components will be lost during the trimming pro-
cess.

Technical Data
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Delivery of Data: Fundamentally, all advertise-
ments must be sent as a high resolution Print 
PDF fi le in the PDF/X standard (please request 
our detailed instructions for the necessary Acro-
bat Distiller settings). 
If you deliver open data (source fi les) in the soft-
ware standards listed to the right, this will cause 
additional work and extra costs. 
Please send fi les with all fonts and correctly 
placed links!

Data Storage Mediums: 
CD-ROM (Apple Macintosh readable)
DVD (Apple Macintosh readable)

Data Transfer per ftp:
On request, you can receive the exact access 
information for our ftp server.

Compression: 
Aladdin DropStuff, WinZip, SmartZip

E-mail: druckunterlagen@doldemedien.de

Information for sent fi les
Software Standards (Apple):
Adobe Illustrator up to CS3
Adobe InDesign up to CS3
Adobe Photoshop up to CS3

Fonts: All fonts used must be entirely enclosed in 
the fi le, especially with EPS fi les. Please convert 
alternative fonts into vectors.

Files: Attach data fi les in CMYK Colours, as well as 
special colours in their CMYK equivalent. Please 
save as Apple Macintosh readable fi les. 

Graphics/Pictures: All data must be attached. 
Accepted picture formats: EPS or TIFF in CMYK 
format, min. 300 dpi at 100%. The resolution of 
internet pictures is inadequate for printing!

Proofs: A legally binding colour proof is needed 
for each page. Colour copies are not proof qua-
lity.

Guarantee: Only data found on the data storage 
mediums may be processed. The publisher does 
not accept liability for variations (text, pictures, 
colours).

Other: We retain the right to charge costs for the 
re-working of incomplete, inaccurate and/or faul-
ty data. 

Printing Process: 
Reel-fed offset, screen: 70 Lines per cm
Printing process according to ISO Coated V2 
Maximum colour application 270 %

Binding: Adhesive binding.

Print Order for Colour Ads:
black, blue, red, yellow.

Magazine Format: 210 mm x 280 mm.

Reisen
Magazin
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KURZ & KNAPP

BAMBERGER BOCKBIER-ANSTICH, FRANKEN

Jetzt ist angezapft

OSTFRIESEN-DIPLOM, WITTMUND

Wett-Melken
Laut ostfriesischer Pisa-

Studie ist noch kein Urlauber 
durch das Ostfriesen-Diplom 
gerasselt. Seit 1977 haben im-
merhin 150.000 Menschen aus 
ganz Deutschland diese Rei-
feprüfung der besonderen Art 
durchlaufen – unter ihnen auch 
etliche Camper.

Zwischen Jade und Ems 
gibt es viele Orte, wo Fremde 
das Diplom erlangen können. 
Ab November den ganzen
Winter hindurch bietet die
Tourist-Information Wittmund 
die nicht ganz ernst gemeinte 
Prüfung an: Kühe melken – kei-
ne Bange, die Kunst-Kuh Elsa
ist sehr geduldig –, Boßeln, 
Krabben pulen, Tee trinken, 
Balken laufen, Löffeltrunk, das 
ist der Vier-Stunden-Plan zur 
ostfriesischen Reife.

Plattdeutsch lehren die 
Pauker auch – so wissen die 
Gäste nach der humorigen Prü-
fung beispielsweise, dass Knus-

pertuffels Kartoffelchips sind. 
Im Spaß inbegriffen ist ein Ost-
friesen-Essen mit Sniertjebraten 
(Schweinebraten) oder Fisch-
buffet. Beim Abi-Ball hotten 
Gäste wie Einheimische bei Ol-
dies und Schlagern ordentlich 
ab. Teilzunehmen kostet ab 21 
Euro pro Person.

Kontakt: Tourist-Information 
Wittmund, Tel.: 04462/983125, 
Internet: www.ostfriesenabitur.de.

C Campingplatz Isums,
Isums 47, 26409 Wittmund, 

Tel.: 04462/922833,
ganzjährig geöffnet,
Internet: www.camping-isums.de

Kontakt: Bamberg Tourismus & 
Kongress Service, Tel.: 0951/2976-
200, Internet: www.bamberg.info.

C Campingplatz Insel,
Bamberg-Bug, Camping-

str. 44, Tel.: 0951/56320.

Bamberger Brauereien 
brauen seit jeher ihr eigenes 
Bockbier und stellen das star-
ke Gebräu nur zu bestimmten, 
meist historisch begründeten 
Anlässen her. Im Rahmen der 
traditionellen Bockbier-Anstiche 
zwischen dem 29. September 
und dem 23. April bringen die 
Bierbrauer ihr Getränk zum ers-
ten Ausschank – besonders in 
Bamberg ist dies ein besonders 
Ereignis.

Am 20. Oktober 2006 ze-
lebriert das Mahrs Bräu, am 26. 
Oktober das Fässla den traditi-
onellen Fassanstich. Es folgen 
das Greifenkläu (23. Novem-

KURZ & KNAPP

Jede Hausbrauerei in Bamberg zelebriert ihren eigenen Bockbier-Anstich bis in 
den November hinein.

ber) und Ambräusianum (30. 
November). An diesen Tagen 
haben die Wirte ihre Biergär-
ten geöffnet und lassen Musik 
aufspielen. Die Gäste schaffen 
sich mit Bierhax’n und Schin-
kenbraten eine gute Grundlage, 
um das Bockbier unbeschadet 
zu genießen. Der traditionelle 
Schinken in Brotteig kommt nur 
noch selten auf den Tisch.
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SCHLOSS LUDWIGSBURG: HINTER DEN KULISSEN

Das karge Leben der Diener
Wie lebten und arbeiteten 

die Diener in einem Residenz-
schloss? Wie sah es hinter den 
Prunkräumen der Herrscher 
aus?

Beim „Blick hinter die Ku-
lissen“ im Barockschloss Lud-
wigsburg wird den Besuchern 
von Schauspielern in zeitge-
nössischen Kostümen anschau-
lich vermittelt, was sich in den 
düsteren Kammern hinter den 
452 Prunksälen verbarg.

Hunderte von Dienern 
lebten und arbeiteten einst in 
dem bis zu 150 Meter breiten 
Gebäude – dort, wohin niemals 

Kontakt: Schlossverwaltung 
Ludwigsburg, Tel.: 07141/18-2004, 
Internet:
www.schloss-ludwigsburg.de.

Führungen am 12. und 25. No-
vember, 8 Euro, Kinder 4 Euro.

C Camping Heilbronn in Lö-
wenstein (30 Autominuten 

entfernt), Tel.: 07130/8558.

Tageslicht drang. Nur wenige 
Arbeitszimmer hatten kleine 
Fenster zu einem Lichthof. Weil 
es nur unzureichend Möglich-
keiten zur Belüftung gab, blie-
ben die meisten Arbeitsräume 
im Winter unbeheizt.

In den Wasch- und An-
kleidezimmern standen große 
Schränke mit der Garderobe 
der Majestäten. Damit die 
Prunkgemächer nicht ver-
schmutzten, wurden sie von 
der Dienerschaft über rückwär-
tige Gänge mit Holz oder Kohle 
beheizt. Die höheren Dienst-
boten mit guten Umgangs-
formen gehörten meist zum 
verarmten  Adel. Sie halfen den 
Herrschern beim Ankleiden, Es-
sen und bei der Körperhygiene. 
Sie selbst wohnten abgeschot-
tet vom Prunk im Innenbereich 
des Schlosses. 

Diesen persönlichen Toilettenstuhl 
mussten die Diener ihrem König bei 
Bedarf hinterhertragen.
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Ostwärts
Reisetraum-Campingtouren bietet 
geführte Fahrten im Reisemobil und 
Caravan in östliche und südöstliche 
Reiseländer an. Der neue Katalog 
2007 kann bestellt werden unter 
www.reisetraum-campingtouren.de 
oder per Tel.: 09922/869679.

Fische ernten
Für Fisch-Liebhaber ist die Bay-
erische Dinkelsbühler Fisch-Ernte-
woche vom 28. Oktober bis 5. 
November 2006 ein wahres Fest. 
Petri-Jünger fischen die Teiche 
rund um die mittelalterliche Stadt 
Dinkelsbühl ab: Karpfen und Forel-
len, Waller und Zander. Fischmarkt 
und Schauräuchern runden das 
Programm ab. Tel.: 09851/90240, 
www.dinkelsbuehl.de.

Nach Ost und West
Außer zu den klassischen Zielen 
Moskau und St. Petersburg star-
tet Perestroika Tours im Frühling 

zu 65 Tagen von der Moldau zum 
Ural. Auch Westeuropa steht auf 
dem Progamm: Brüssel-Norman-
die-Paris, die Schlösser der Loire 
oder die Schottischen Highlands. 
Internet: www.mir-tours.de, Tel.: 
06746/8028-0.

Color Line Winter
Der neue Winterkatalog der Reede-
rei Color Line stellt 13 Wintersport-
regionen in Norwegen vor. Unter 
dem Motto „Viel Schnee, großartige 
Berglandschaften 
und kein Ge-
dränge am Lift“ 
finden Winter-
urlauber Loi-
pen und alpine 
Abfahrten, Ro-
delbahnen und 
S k i w a n d e r -
wege. Zehn 
Fähren der 
Color Line 
schippern regelmäßig 
über die Ostsee. Tel.: 0431/7300-
300, Internet: www.colorline.de.

Festa della Salute
Zur Erinnerung an die Errettung von 
der Pest im Jahr 1630 zieht in Ve-
nedig alljährlich am 21. November 
eine feierliche Prozession vom Ca-
nal Grande zur Kirche Santa Maria 
della Salute, um der Madonna für 
die Erlösung zu danken. Kerzen-
beleuchtung und der Gondoliere-
Segen sorgen für festliche Stim-
mung. Tel.: 0039/041/5298739.

Shell Atlas
Der kompakte Shell Straßen- und 
Reise-Altas 2007/2008 lotst auf 304 
Seiten durch Deutschland, Öster-
reich und die Schweiz – im Maß-
stab 1:300.000. Europakarten im 

Maßstab 1: 4.000.000 helfen bei der 
Planung für die große Reise. Prak-
tisch für Städtetouren: Citypläne 
(1:20.000) samt Straßenverzeich-
nis für alle deutschen Großstädte. 
Der Atlas kostet 8,95 Euro, ISBN: 
3-8264-6010-3.
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Also in the DoldeMedien Verlag range:
Freedom, Leisure, Passion.

REISEMOBIL INTERNATIONAL
published monthly.
Printed Circulation 3. Quarter 10: 
92,000 copies.

Target group: everyone who is 
interested in travelling by RV/
motorhome.
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The defi nitive RV/motorhome 
site guide for all RV/motorhome 
owners.

The BORDATLAS
published annually (November). 
 Printed Circulation: 65,000 copies.

Target group: RV/motorhome and 
caravan owners.
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Belgien
Dänemark
Estland
Finnland
Frankreich
Griechenland
Großbritannien

Italien
Kroatien

Luxemburg
Niederlande
Norwegen
Österreich
Polen

Rumänien
San Marino
Schweden
Schweiz
Slowenien
Spanien
Tschechien
Türkei
Ungarn

Lettland
Liechtenstein

Irland

Portugal

Litauen

               über 4500 Reisemobil- Stellplätze in 2 Bänden
davon viele mit Gespann-Erlaubnis. Außerdem: 
         große Entsorgungsstationen-Übersicht. Mit W

LAN
-Hotspots

     
   plus: N

avi-Tip
ps auf

CD

EUROPA 2009

w
w

w.
do

ld
em

ed
ie

n.
de

8

Hiking, experience, pleasure

active
published bimonthly
printed circulation: 45,000 copies
Target group: everyone who is 
interested in pleasurable outdoor-
activities, new hiking-routes, 
interesting cities and places, with 
main focus on Germany, Switzer-
land, Austria.

General Terms and Conditions
These conditions are a translation from German into English. In 
case of dissension or dispute the German version applies.

1. An „Advertising Order“ for the purposes of the following 
General Terms and Conditions is the contract for the publication 
of one or more advertisements of an advertiser or other publicity 
agent in a publication for distribution.

2. In case of doubt, advertisements have to be published within 
one year of the conclusion of contract, the right has been 
granted for the publication of individual advertisements, then 
all advertisements must be published within one year of the 
date of the appearance of the fi rst advertisement, insofar as the 
fi rst advertisement has been published within the time-limit 
referred to above.

3. The advertiser is entitled, within the agreed time-limit or the 
time-limit referred to in paragraph 2, to publish further advertise-
ments over and above the quantity stated in the order.

4. If an order is not fulfi lled for reasons beyond the publisher‘s 
control, then the advertiser, without consideration of any 
legal obligations, must refund to the publisher the difference 
between the discount granted and the discount corresponding 
to the actual volume of advertising placed. The refund will not 
apply where non-fulfi lment is due to force majeure within the 
publisher‘s area of risk.

5. This relates to classifi ed advertisements and is not applicable.

6. Orders requesting the publication of advertisements and inserts 
in specifi c issues, specifi c numbers or in specifi c positions within 
the periodical must be received by the publisher within suffi cent 
time before the advertisement closing date of the issue concerned 
to enable the publisher to advise the advertiser in the event of it 
not being possible to fulfi l the latter‘s request.

7. The 1st paragraph relates to classifi ed advertisements within an 
editorial column and is not applicable.

8. The publisher reserves the right to reject orders for which a 
legally binding confi rmation has been given, and also single 
advertisements within the scope of a contract, on the grounds of 
content, origin or technical form, if the content thereof is con-
trary to laws or regulations of public authorities, or where publi-
cation thereof cannot reasonably be demanded by the publisher. 
This also applies to orders placed with branch offi ces, at counters 
or with representatives of the publisher: Insert orders only 
become binding on the publisher after submission of a specimen 
of the insert and approval thereof. Inserts which, by reason of 
their form or layout give the reader the impression that they form 

part of the newspaper or periodical or which contain advertising 
matter of third parties, shall not be accepted. Rejection of an 
order will be notifi ed to the advertiser forthwith.

9. The advertiser is responsible for ensuring prompt delivery of 
the advertisement copy and faultless copy material or inserts. The 
publisher will forthwith request replacements where the copy ma-
terial is obviously unsuitable or damaged. The publisher guaran-
tees the usual printing quality for the publication reserved within 
the scope of the possibilities afforded by the copy material.

10. Where the printed advertisement is wholly or partly illegible, 
incorrectly or incompletely printed, the advertiser will be entitled 
to a reduction in payment or a perfect replacement advertise-
ment, but only insofar as the purpose of the advertisement 
has been prejudiced. If the publisher fails to comply within a 
reasonable period or if the replacement advertisement is not 
perfect, the advertiser will be entitled to a reduction in the 
amount of payment, or to withdraw from the contract. Claims for 
compensation due to positive infringement of the stipulations of 
the contract, negligence in the completion of the contract and 
unlawful actions are excluded, ven in the event of placing of the 
contract via the telephone; claims for compensation in respect 
of impossibility of completion of the contract and default are 
limited to the restitution of the foreseeable damages and to the 
amount payable for the advertisement or insert under considerati-
on. This does not apply in the event of the intentional and gross 
negligence on the part of the publisher, his legal representatives 
or employees. The liability of the publisher for damages due to 
the absence of guaranteed quality remains unaffected.

In the event of contracts with commercial organisations, the 
publisher is additionally also not resposible for gross negligence 
on the part of employees who are not empowered to act as 
executives; in all other cases the extent of liability arising out 
of gross negligence is limited to the extent of the foreseeable 
damages up to the amount payable for the advertisement under 
consideration. Complaints, apart from damages which are not 
obvious, must be made within four weeks of receipt of the invoice 
and voucher copy.

11. Proofs will only be supplied if expressly requested. The adver-
tiser will be responsible for the accuracy of the returned proofs. 
The publisher will take account of all corrections communicated 
to him within the time-limit notifi ed when the proofs are sent.

12. If no particular instructions are given regarding dimensions, 
then, according to the nature of the advertisement the dimensi-
ons will be calculated on the basis of the actual printed size.

13. Where the advertiser does not make an advance payment, the 
invoice will be dispatched immediately or at the latest within 
fourteen days of publication of the advertisement. The invoice 
is payable within the time-limit indicated in the rate card, 
calculated from the date of receipt of the invoice, except where, 
in individual cases some other period is allowed for payment or 
payment in advance is agreed upon. Discounts for early payment 
will be allowed according to the rate card.

14. In the event of any delay in payment or any deferment, 
interest will be charged according to the rate card, as will the 
cost of collection. Where there is delay in payment, the publisher 
may defer further execution of the current order until payment 
is received and demand payment in advance for the remaining 
advertisements. Where there are justifi ed doubts regarding the 
solvency of the advertiser, the publisher will be entitled, even 
during the term of an agreement for advertising, to make the 
publication of further advertisements, irrespective of any payment 
conditions originally agreed upon, dependent on the advance 
payment of the amount thereof and the settlement of all invoiced 
amounts outstanding.

15. On request, the publisher will supply with the invoice a 
voucher copy of the advertisement. If it is no longer possible to 
obtain a voucher, then its place will be taken by a legally binding 
certifi cate from the publisher regarding the publication and 
distribution of the advertisement.

16. The advertiser will be required to bear the costs of preparing 
any printing blocks, matrices and drawings ordered, and also of 
any appreciable amendments desired by the advertiser to any 
originally agreed orders.

17. Where there is a reduction in the circulation, a claim for a 
reduction in the price will be entertained in the case of an order 
for a number of advertisements if the average circulation for 
the calendar year which the rate card is based on or elsewhere 
stated average circulation is less than the average circulation 
for the previous calendar year. If, however, the circulation is not 
stated the average sales fi gures are the reference (in the case of 
specialist magazines the audited average is applicable). 

A reduction in the circulation will only become a defect justifying 
a reduction in price if:

with a circulation of up to  50,000 copies amounts to 20 %
with a circulation of up to 100,000 copies amounts to 15 %
with a circulation of up to 500,000 copies amounts to 10 %
with a circulation of more than 500,000 copies amounts to   5 %

Additionally, there will be no entitlement to any reduction in the 
prices for orders where the publishers have given the advertiser 
notice of the reduction in the circulation suffi cently early to 
enable the latter to withdraw from the contract before the 
advertisement appears.

18. In the case of box numbers, the publisher employs the 
accurateness of a business professional regarding the storage 
and transfer of offers. Registered letters and express letters con-
cerning box numbers will be forwarded by regular post. Receipts 
of box numbers will only be retained for a period of four weeks. 
Letters that have not been obtained within the aforementioned 
period will be destroyed .

The publisher will send back valuable documentation, even 
though they are not required to do so. The publisher reserves the 
right to release detailed offers for examination, in the interest 
and protection of the advertiser, to eliminate any doubts of 
misuse of the service-numbers. The publisher is not required to 
transfer business sales prices and procurement offers.

19. Copy material will only be sent back on the specifi c request 
of the advertiser. The obligation to retain copy material will 
terminate 3 months following the conclusion of contract.

20. Place of performance is the registered offi ce of the publisher.

In the event of legal action, the governing jurisdiction for 
commercial transactions with business persons, corporate bodies 
under public law or public funds is the registered offi ce of the 
publisher. Insofar that the publisher‘s requirements regarding 
payment collection procedures are not enforced, the jurisdiction 
of the non-business persons place of residence is applicable.

In the event of the domicile or ordinary residence of the 
advertiser not being known at the date of issue of proceedings, 
and in the event of the advertiser, after the contract has been 
concluded, moving his domicile or ordinary place of residence 
outside the jurisdiction of the law, the place of the registered 
offi ce of the publisher is agreed as being the place of competent 
jurisdiction. 


